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The founder of AUSKO, Mr Andrew Koh said, “We pride ourselves  
MR�[LEX�[I�EVI�KSSH�EX�ERH�JSGYW� XS�FI� XLI�&IWX� MR� XLI�ƼIPH�Ɖ�ERH� 
that attitude has led to the company’s active growth since its  
IWXEFPMWLQIRX�MR�XLI�]IEV��������
 
AUSKO has continuously improved its capabilities and expanded 
its operations with two modern manufacturing plants in Shanghai & 
1MER�=ERK�'MX]��'LMRE��3YV�JSGYW�SR�VIWIEVGL�ERH�XIGLRSPSK]�OIITW 
YW� EX� XLI� JSVIJVSRX� SJ� XLI� MRHYWXV]�� ;I� EVI� SRI� SJ� XLI� TMSRIIVW�
that has been actively producing bins which are IOT ready and  
MRZIWXMRK� WMKRMƼGERXP]� XS� WXVIRKXLIR� SYV� HMKMXEP� GETEFMPMXMIW� ERH� 
IRLERGI�I�GSQQIVGI�TVIWIRGI���
 

3YV� WYGGIWW� MW� RSX� F]� GLERGI�� -X� MW� XLI� VIWYPX� SJ� TEWWMSREXI� TYVWYMX� 
of knowledge, ideas, and innovation as well as the dedication and  
LEVH�[SVO�SJ�E�XIEQ�SJ�QSXMZEXIH�MRHMZMHYEPW�PIH�F]�E�ZMWMSREV]�PIEHIV��
;I� EGGSQTPMWLIH� E� WMKRMƼGERX� QMPIWXSRI� MR� ����� F]� TVSZMHMRK� E� 
holistic solution to the two Integrated Resort (RWS & MBS) waste bin 
RIIHW�[LMGL�LEZI� PIH�XS�QER]�QYXYEPP]�FIRIƼGMEP�VIPEXMSRWLMTW�[MXL�
ZEVMSYW�KSZIVRQIRX�EKIRGMIW�ERH�12'W���
 
Deeply rooted in our core values and vision, with the HQ strategically 
located in Singapore, AUSKO strives to be the regional leader as  
a change enabler in waste management with innovative products and 
WIVZMGI�I\GIPPIRGI�

Brand Story

Brand Introduction
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Be the regional leader 
as a change enabler in 
waste management with 
innovative products and 
service excellence.

Vision

Brand Introduction
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To lead positive changes in our 
Environment, Enterprise, and the 
lives of our Employees: 

ENVIRONMENT

Play an integral role in 
the waste management 

ecosystem 

EMPLOYEES 

Build a team of positive 
and successful individuals 

through trust, empowerment, 
and continuous learning.  

ENTERPRISE

Serve with purpose, passion 
and continuously innovate and 

improve waste management 
solutions for corporate 

sustainability and growth.  

Mission

Brand Introduction
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Tagline

Brand Introduction 4
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AUSKO Values

 ACT 
with Ethics, 
Integrity and 

Humility 

UNITE
as One to 
deliver the 

vision 

SERVE
with purpose 
and passion 

KNOWLEDGE
acquisition and 

continuous 
innovation are  
central in all 

we do 

ONWARD
success and 

celebrate 
progress 

Brand Introduction 5
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THE CREATOR

Brand Voice Brand Tagline What Customer FeelBrand Promise

Goals
To give form to a vision  
or idea 

Values
Creativity, Expression, 
-RRSZEXMSR��-QEKMREXMSR��

Fears
Having mediocre vision  
 or execution

Motivation
The creator wants to inspire and 
develop creative skills and create 
something of enduring value 

BRAND ARCHETYPE

Commanding
6IƼRIH

Articulate

Your Waste • Our Bin Impressed, Inspired, Fosters 
their Imagination 

 

To be the change enabler in 
waste management

Brand  
Persona

Brand Introduction 6
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The AUSKO brand logo consists of two key 
IPIQIRXW���XLI�PSKSX]TI�ERH�PSKSQEVO�
 
8LI�JYPP�FVERH�PSKS�MW�EP[E]W�XLI�ƼVWX�STXMSR�[LIR�
TVIWIRXMRK�XLI�FVERH��8LI�PSKSQEVO�GER�ETTIEV�
independently where required, especially if there 
MW�E�WTEGI�VIWXVMGXMSR�SR�XLI�[MHXL�SJ�XLI�PSKS�

Logomark

Logotype

Logomark

Brand Logo

Brand Identity
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Logomark

Logotype

Logomark

The AUSKO brand logo consists of two key 
IPIQIRXW���XLI�PSKSX]TI�ERH�PSKSQEVO�
 
8LI�JYPP�FVERH�PSKS�MW�EP[E]W�XLI�ƼVWX�STXMSR� 
[LIR�TVIWIRXMRK�XLI�FVERH��8LI�PSKSQEVO�
can appear independently where required,  
especially if there is a space restriction on 
XLI�[MHXL�SJ�XLI�PSKS�

Secondary Logo

Brand Identity
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The logo embodies AUSKO’s commitment towards  
E�WYWXEMREFPI�[EWXI�QEREKIQIRX�IGSW]WXIQ����
   
The Leaves & Arrows symbolize movement within 
XLI�ƽS[�SJ�PMJI�ERH�IRIVK]��VEHMEXMRK�XLI�GSQTER]ƅW�
determination to play a critical role towards the  
environmental-social wellbeing of the community, 
GSYRXV]�ERH�XLI�[SVPH����
   
%FSZI�EPP��XLIWI�QSZIQIRXW�ERH�ƽS[�IRGSQTEWW�
great synergy amongst their management, their  
high- level objectives and their employees via  
E�WSTLMWXMGEXIH�STIR�GSQQYRMGEXMSR�W]WXIQ���
 
The font type used and the corporate blue colour 
symbolizes AUSKO’s trustworthiness and serious-
RIWW�EFSYX�XLIMV�FYWMRIWW�ZIRXYVIW�

Logo Rationale

Brand Identity
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���

�� 

Single colour variations of the logo, either 
black or white, are to be used when there is  
restricted or single colour applications of  
XLI�FVERH�PSKS�

These variations are to be used when the logo 
is placed against a coloured-background that 
may clash with or obscure the colours on the 
FVERH�PSKS��

4PIEWI�EP[E]W�IRWYVI�XLEX�WYƾGMIRX�GSRXVEWX�MW�
provided between the monochrome variations 
ERH�XLI�FEGOKVSYRH�MX�MW�TPEGIH�SR�

Black Variation
The black logo variant should only be used
against brand colour, white, light or bright-
GSPSYVIH�FEGOKVSYRHW��;LIRIZIV�TSWWMFPI��
it should appear against the white background  
SV�XLI�FVERH�GSPSYV�

White Variation
The white logo variant should only be used 
against brand colours and dark-coloured 
FEGOKVSYRHW��;LIRIZIV�TSWWMFPI��MX�WLSYPH�
appear against the black background or the 
FVERH�GSPSYVW�

Monochrome Variation

1.

2.

Brand Identity
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Colour provides strong visual links to the brand 
EGVSWW�E�[MHI�VERKI�SJ�ETTPMGEXMSRW��

To ensure a consistent, cohesive look across all 
print and web materials, please use this colour 
KYMHI�JSV�EPP�QEXIVMEPW�GVIEXIH�JSV�XLI�FVERH�

CMYK
RGB
HEX

100, 99, 35, 31
34, 32, 85
#222055

Colour Palette

Logo Colour

AUSKO Blue

Primary Colours

AUSKO Blue Life

CMYK
RGB
HEX

5, 3, 3, 0
239, 240, 241
#eff0f1

CMYK
RGB
HEX

100, 99, 35, 31
34, 32, 85
#222055

Brand Identity
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The corporate typeface is the Roboto family  
X]TIJEGI��6SFSXS�MW�GLSWIR�JSV�MXW�TVSJIWWMSREP�]IX�
JVMIRHP]�UYEPMX]��(MJJIVIRX�[IMKLXW�SJ�XLI�X]TIJEGI�
[MPP�FI�YWIH��&SPH�MW�YWIH�JSV�MR�LIEHIVW�SV�[LIVI� 
IQTLEWMW�MW�VIUYMVIH��1IHMYQ�JSRX�MW�YWIH�JSV�XLI�
WYF�LIEHIV�ERH�VIKYPEV�JSRX�MW�YWIH�JSV�FSH]�GST]��

Constant use of type will unify our brand 
identity thus both typefaces are to be used in all 
hardcopy and softcopy letters, presentations, and 
SXLIV�GSVVIWTSRHIRGIW�

Roboto Typeface In Bold 
Is Used For Headers or where 
emphasis in required.

Header 
Roboto in Bold is used for display and 
LIEHMRK�XI\X��SV�[LIVI�IQTLEWMW�MW�VIUYMVIH�

Roboto typeface in semibold is used for  
sub-headers. Font size of sub-headers should  
be at least 2pt larger than body copy. 

Sub Headers
Roboto in Medium�MW�YWIH�JSV�WYF�LIEHIVW�

6SFSXS�X]TIJEGI�MR�VIKYPEV�MW�YWIH�JSV�XLI�FSH]GST]�� 
Roboto Bold or Italic�EVI�YWIH�JSV�IQTLEWMW�

Bodycopy
6SFSXS�MR�VIKYPEV�MW�YWIH�JSV�FSH]�GST]�

Corporate Typeface

‘Roboto’ font can be downloaded from:  
LXXTW���JSRXW�KSSKPI�GSQ�WTIGMQIR�6SFSXS

Brand Identity
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If the corporate typeface can’t be used,  
the ‘Arial’ typeface is the default typeface  
XS�YWI�MR�TPEGI�SJ�Ƅ6SFSXSƅ�JSRX�JEQMP]�� 
This typeface is chosen as Arial is available  
on all platforms however they are only to  
FI�YWIH�EW�XLI�PEWX�VIWSVX��

When possible, it is best to use the corporate 
X]TIJEGIW�JSV�E�GSRWMWXIRX�FVERH�MHIRXMX]�

System Typeface

Arial Typeface In Bold Is 
Used For Headers or where 
emphasis in required.

Header 
Arial in Bold is used for display and 
LIEHMRK�XI\X��SV�[LIVI�IQTLEWMW�MW�VIUYMVIH�

Arial typeface in bold is used for sub-
headers. Font size of sub-headers are 
at least 2pt larger than body copy. 

Sub Headers
Arial in semibold is used for sub-headers.

Arial typeface in medium is used for the body copy. Arial Bold 
or Italic are used for emphasis.

Bodycopy
%VMEP�MR�VIKYPEV�MW�YWIH�JSV�FSH]�GST]�

Brand Identity
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Shots should be simple, direct and feature real 
people, in real places, in real situations, with real 
IQSXMSRW��8LI�MQEKIW�GER�IMXLIV�FI�GSPSYV�SV�
FPEGO�ERH�[LMXI�

Product shoots should be in a well-lit 
environment with no strong shadows and 
GSRXVEWX��8LI�IRZMVSRQIRX�WLSYPH�ETTIEV�GPIER��
GSQJSVXEFPI�ERH�REXYVEP��

Landscape shots of the nature such as greenary 
and sky are applicable to express AUSKO’s  
TEWWMSR�JSV�XLI�[IPP�FIMRK�SJ�SYV�IRZMVSRQIRX�

Imagery Style

Brand Identity
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      Images to Avoid:

���-QEKIW�XLEX�EVI�XSS�HEVO
���7XEVO�GSRXVEWX�MR�XLI�PMKLXMRK�
���)RZMVSRQIRX�MW�XSS�QIWW]�ERH�HMVX]
���3ZIVP]�GSQTPI\�GSQTSWMXMSRW
���3ZIVP]�WXIVMPI�IRZMVSRQIRXW
���4ISTPI�EVI�PSSOMRK�XSS�WIVMSYW�

Imagery Style - Dont’s

Brand Identity
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Logo Usage

02



18

To ensure the visibility and the clarity of the  
brand identity, please ensure that the AUSKO 
brand logos are never smaller than the  
QMRMQYQ�WM^IW�WLS[R�LIVI�

25mm
(71px)

25mm
(71px) 13mm

37px
13mm
37px

Minimum Size

Logo Usage
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The clear space around the brand logo ensures 
QE\MQYQ�ZMWMFMPMX]�ERH�TVSQMRIRGI��8LI�GPIEV�
space around the logo should be free of all other 
KVETLMG�IPIQIRXW�
 
The minimum clear space measurement is based 
on the width of AUSKO logomark and is illustrat-
IH�SR�XLI�VMKLX�F]�JSPPS[MRK�XLI�[MHXL�SJ�ƈ9Ɖ�MR�XLI�
%97/3�PSKS�

Clear Space

Logo Usage
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Tagline Usage

Logo Usage

8LI�%97/3�XEKPMRI�MW�ƈ=SYV�;EWXI�ƍ�3YV�&MRƉ�

The tagline can be used independently to express 
the brand’s idea and together with the AUSKO 
PSKS��;LIR�WXEGOIH�[MXL�XLI�%97/3�PSKS��XLI�
white space between them should be the width of 
LEPJ�SJ�XLI�ƈ9Ɖ�MR�XLI�%97/3�PSKS�XS�IRWYVI�GPEVMX]�
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���

���

���

When the AUSKO brand logo appears with the 
logos of partner organisations, please ensure that 
the minimum clear space (as illustrated by the 
KVI]�HSXXIH�PMRIW
�MW�OITX�FIX[IIR�PSKSW�

Also ensure that the minimum clear space of 
TEVXRIV�PSKSW�MW�EHLIVIH�XS��%PP�PSKSW�WLSYPH�FI�
EPMKRIH�XS�XLI�GIRXIV�SJ�XLI�%97/3�FVERH�PSKS�

AUSKO and partner organisation(s) 
at equal standing
All logos should be scaled to equal 
ZMWYEP�[IMKLX�

AUSKO as Main Organiser
Partner logo(s) should be scaled to 75% of 
XLI�%97/3�FVERH�PSKS�MR�ZMWYEP�[IMKLX�

AUSKO as participant of main 
organisation’s event
The AUSKO brand logo should be scaled 
to 80% of the main organisation’s logo  
MR�ZMWYEP�[IMKLX�

Co-Branding

LOGO

LOGO

LOGO

1.

2.

3.

Logo Usage
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Maintaining the integrity of the AUSKO brand  
MHIRXMX]�MW�SJ�YXQSWX�MQTSVXERGI�

The brand logo should always be presented with 
clarity, prominence, and most importantly, in its 
SVMKMREP�WXEXI�ERH�TVSTSVXMSRW�

The examples presented here illustrate 
YREGGITXEFPI�YWIW�SJ�XLI�FVERH�PSKS�

���

���

���

���

���

���

���

����

Logo Misuse

Brand Introduction

'SZIV�YT�XLI�FVERH�PSKS��

Place the brand logo at an angle that is not paral-
PIP�XS�XLI�JSVQEX�SJ�XLI�QIHMYQ�

Change the colours apart from 
XLI�ZEVMERXW�ETTVSZIH�MR�XLMW�KYMHI�

7X]PMWI�XLI�FVERH�PSKS�[MXL�SYXPMRIW�

(MWXSVX�XLI�FVERH�PSKS�

Place the brand logo on a background that does 
RSX�TVSZMHI�WYƾGMIRX�GSRXVEWX�

Position brand logo over crucial graphic 
HIXEMPW�WYGL�EW�JEGIW�SV�TVSHYGXW�

6IEVVERKI�XLI�IPIQIRX�SJ�XLI�FVERH�PSKS�

Do not: 

1.

2.

3.

4.

5.

6.

7.

8.
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Web Style Guide

03



24

HSB
RGB
HEX

59°, 10%, 11%
29, 29, 26
#1d1d1a

HSB
RGB
HEX

208°, 0%, 94%
239, 240, 241
#eff0f1

Typography 1 Typography 2 Typography 3

Template background 1 Background 2 Background 3

HSB
RGB
HEX

241°, 62%, 33%
34, 32, 85
#222055

HSB
RGB
HEX

241°, 62%, 33%
34, 32, 85
#222055

HSB
RGB
HEX

359°, 0%, 100%
255, 255, 255
#ffffff

Colour Palette for Web

HSB
RGB
HEX

359°, 0%, 100%
255, 255, 255
#ffffff

Web Style Guide
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Text Colour: #222055
Text Tracking: 50pt
Stroke Size: 1px
Stroke Colour: #222055

Regular Button Outline Button

Buttons

Icons

100px

100px

Stroke size: 3px

Button Colour: #eff0f1
Text Colour: #222055 
Text Tracking: 50pt

Hover Button

MORE INFOD 20px20px

15px

15px

Button Colour: #222055
Text Colour: #ffffff
Text Tracking: 50pt

Buttons and Icons

MORE INFOD 20px20px

15px

15px
MORE INFOD

Web Style Guide



26

B2: 17pxB2: 17px

Desktop Tablet Mobile

H1: 48px
H2: 37px
H3: 32px
H4: 20px

B1: 21px

B2: 17px

H1: 42px
H2: 33px
H3: 28px

H1: 34px

H2: 29px

H3: 24px

Roboto
Bold

Roboto
Regular

B1: 21px B1: 21px

H4: 20px H4: 20px

Typeface

Typeface for Web

Web Style Guide
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Website Mockup

Web Style Guide



28

Website Mockup

Web Style Guide
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Application
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Note: Editable templates of documents are
EZEMPEFPI��4PIEWI�WII�GSRGPYWMSR�JSV�HIXEMPW�

Letterhead & Envelope

Application
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Note: Editable templates of documents are
EZEMPEFPI��4PIEWI�WII�GSRGPYWMSR�JSV�HIXEMPW�

Namecards

Application

Namecard (Printed) - Front & Back

Namecard (Digital) - Front & Back
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Note: Editable templates of documents are
EZEMPEFPI��4PIEWI�WII�GSRGPYWMSR�JSV�HIXEMPW�

Email Signature

Application
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Note: Editable templates of documents are
EZEMPEFPI��4PIEWI�WII�GSRGPYWMSR�JSV�HIXEMPW�

Social Media Feed Templates

Application
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Note: Editable templates of documents are
EZEMPEFPI��4PIEWI�WII�GSRGPYWMSR�JSV�HIXEMPW�

Presentation Slides Templates

Application
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Further Application
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Polo Shirt

Further Application
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T-Shirt

Further Application
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Conclusion
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FOR INTERNAL CIRCULATION ONLY
Images in the Imagery Style Examples will be replaced 
EJXIV�SƾGMEP�TLSXSKVETL]�LEW�FIIR�HSRI� Copyright © 2022 AUSKO Pte Ltd   All Rights Reserved


